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TABLES and FIGURES:
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FIGURE 1. Each table and figure should be self contained and centered and appear in the body of the paper in
its approximate, appropriate location, also using “(See Table 1)” for example, to indicate where it is being
discussed. Table and Figure titles should also be centered, all capital letters, bold, and 11 pt font. Any size font
may be used within a table or figure. Excessive tables, figures and raw data are discouraged. They should
directly aid in the reading of the article. If needed, but cumbersome, they should be included in an appendix. If
an Appendix is included, it should appear after the references. No landscape oriented pages if possible please.

EQUATIONS:

They should be indented /2 inch and numbered. Numbers should appear in parentheses and be right justified (set
tab at 6.5 inches). See example below.

p q
AlnSP,, =@, + E¢m1Aln SPm(t—i) + Z@N”SRW-/{) 0 Uiy T €t (1
' =

i=1
ENDNOTES:
Only use if necessary. They should be manually numbered (DO NOT USE ANY ENDNOTE PROGRAMS)
using superscript and then listed after the body of the paper and before the references in 10 pt font and indented

Y4 inch.
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Y inch, all lines of referencing, with single spacing between references (the one exception to APA formatting).
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Author, F.M. (Year of Publication). Title of work. Publisher City, State: Publisher.
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Article title. (Year, Month Date of publication). Retrieved from URL
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